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Abstract. This study aims to determine the effect of CSR disclosure and profitability on firm value. The sample of this study is manufacturing companies listed on the Indonesian Sharia Stock Index for the 2016-2018 period. The results show that CSR disclosure has an effect on firm value but profitability has no effect on firm value. This is due to the fact that many companies have realized the importance of CSR activities and carry out social and environmental responsibility reporting in the Annual Report on an ongoing basis for the improvement of well-being, increasing profits or profits and appreciation from stakeholders for the company but also the benefits are felt directly by the general public, one of them is increasing quality of life of the people.
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1   Introduction
A manufacturing company is a business entity that carries out processing of raw materials or semi-finished materials, these materials will be carried out by certain processes so that they become finished goods that have a high selling value. Manufacturing companies process materials into finished products on a large scale. Because this manufacturing company promises to improve the country's economy, this industry needs to be supported by its sustainability and smoothness in Indonesia because it provides many benefits and can move the country's economy to be even better. This needs to be guarded in the management process, not to violate the laws that have been set including those related to employment and environmental sustainability, it requires the company's social environmental responsibility towards its surroundings which is commonly called CSR.

That is because the community considers that the CSR program can build trust, support as well as pride in what the company does. Philosophically there is a kind of social contract between the company and the community. Basically the community allows the company to operate, in return the community also expects the company's operations to run in accordance with the values ​​and norms prevailing in the environment in which the company stands. The existence of a company among stakeholders will gain legitimacy if the company can meet the expectations of the stakeholders. Of course, maintaining good relations with them is a must. The company must create a good relationship with the stakeholders. CSR arises because of the increasingly severe environmental damage in Indonesia and the world, one of which is climate change. Humans must realize that natural resources are available and limited so that economic development must be sustainable with companies able to carry out their operations effectively and efficiently. The GRI Guidelines are the most widely used and sustainability reporting framework, this is because all companies and organizations can easily report economic, environmental, social and governance performance. G4 is the latest GRI guideline which was launched in May 2013 and has been modified in accordance with current and future important trends. Online based G4 can increase organizational needs in the reporting process and identify material aspects that are useful for the organization's business and stakeholders. Using G4 online makes reports more relevant, credible, and easy to access.

In achieving this goal, the company focuses on its operations in order to pursue maximum profits so that the company exploits natural resources and social communities uncontrollably. The company ignores its social ecological responsibilities towards the community and the environment which can ultimately disrupt human life. The business activities of this company have been detrimental to stakeholders. If stakeholders feel disadvantaged, the company may experience problems. The company is not only responsible for value will reflect the company's financial condition, but CSR will observe financial, social and environmental aspects. This is because investors do not only look at the company's financial condition in observing the company's value for future operations.

Table 1.  Food and Beverage Sector Manufacturing Company Profit Data for 2016-2018
	NO
	CODE
	Profit

	
	
	2016
	2017
	2018

	1
	FAST
	172,605
	166,999
	212.011

	2
	CEKA
	249.697
	107.421
	92.650

	3
	ALTO
	26.000
	62.000
	(33.002.000)

	4
	ADES
	56,019
	38,623
	52.958

	5
	ICBP
	363.100
	354.300
	465.800

	6
	INDF
	526.600
	509.700
	496.100

	7
	PTSP
	4,509,517
	10,245,713
	19.726.369

	8
	ULTJ
	692,061
	718,402
	702.345


All that can not be separated from the fact that a company can not operate and survive and earn profits without the help of various parties. CSR aims to encourage the business world to be more ethical in carrying out its activities so as not to adversely affect the community and its environment. The regulation regarding CSR has been explained in Article 74 of Law No. 40 of 2007 concerning Limited Liability Companies. In this article it is explained that CSR aims to create a harmonious, balanced and compatible company relationship with the environment, values, norms, and culture of the local community. In the last paragraph it is also explained that sanctions will be imposed in accordance with the provisions of the applicable laws and regulations for companies which do not implement the provisions in this article. Article 74 of Law No. 40 of 2007 was then followed up with Government Regulation of the Republic of Indonesia No. 47 of 2012 concerning Limited Corporate Social and Environmental Responsibility.

2 Literature Review

2.1 Sharia Interprise Theory
Conventional companies that are based on shareholders are not oriented according to Islamic companies. The author suggests using the theory of zakat-based sharia companies, the natural environment and stakeholders [1]. So, this theory will be in accordance with Islamic based economic systems and Islamic accounting. This concept leads to the understanding that in real property is stored the rights of others. This theory is an important basis for sharia-based companies in distributing assets based on financial and operational contributions. The premise encourages sharia enterprise theory to realize the value of justice for the human and natural environment. Therefore, sharia enterprise theory will bring benefits to stakeholders, the community and the environment.
2.2 Stakeholder Theory

All stakeholders have the right to obtain information about company activities that affect them. In the beginning, shareholders were the sole stakeholders of the company. This view is based on the arguments presented [1] which say that the main purpose of a company is to maximize the prosperity of its owner. However, [2] disagrees with this view and broadens the definition of stakeholders to include more constituents, including adversarial groups such as those who have certain interests and regulators. The purpose of stakeholder theory is that companies must meet the various expectations of stakeholders, by making the company's performance extraordinary [4]. According to [5] this theory consists of three assumptions, namely: (1) companies must have a wide network of stakeholders, (2) this theory focuses on the managerial decisions of a company.

2.3 Legitimacy Theory
Legitimacy is the equality of perception that actions taken by companies are what all stakeholders want, which are in accordance with norms, values, beliefs and definitions in society [6]. Legitimacy is important for companies because the perception of the surrounding community towards the company is a major factor in the development of the company. Legitimacy theory is based on the idea of social contracts that are seen by organizations and society. Gray argues that legitimacy is:
”…  ...a systems-oriented view of the organisation and society ...permits us to focus on the role of information and disclosure in the relationship between organisations, the State, individuals and groups” [3]
This theory can be implemented if there is a match between the existence of the company and the value system in the community and the environment around the company, but if there is no conformity, then the legitimacy will not run well [4]. The concept of organizational legitimacy is defined by [5] that is used in accordance with the value system of the wider social system. Legitimacy theory explains that regulations, network of organization and norma influence the degree of voluntary disclosure.

2.4 Tobins’ Q Ratio

Tobin's Q ratio is the ratio of market value to company turnover costs. This ratio is very appropriate to assess the company from an external perspective. This ratio is a combination of capital market data and accounting data. Large companies have reduced rental costs because of global diversification. The results of this study are consistent with the assumption that company diversification is based on excess capacity in the rental yield factor due to market failure. The results showed that the greater the distance to release, the lower the marginal rent [9]. Research [10], the use of financial data has a big impact on companies through the many market valuations of securities from time to time. The use of accounting data, provides information about the amount of resources used by a company. Comparing accounting data and financial valuations will provide an opportunity to assess performance and predict the value of a company.

2.5 The Online GRI Index (G4 Online)

G4 online is a website that helps companies to prepare sustainability reports based on the latest GRI Sustainability Reporting Guidelines. G4 online contains G4 guidelines complete with easy access. G4 online is intended for users who are directly involved in the G4 Guidelines for Reporting and Disclosure Standards, while the benefits of G4 online are as follows: (1) can access key terms or concepts; (2) can access information referenced by G4 such as the Global Sustainability Reporting Framework reference through a third party website; and (3) G4 can be directly connected through reports, sites or social networks. Companies that use G4 online are expected to be more comfortable and accurately integrated, because it consists of Reporting Principles and Disclosure Standards and Manual Implementation. Users do not need to worry about operating G4 online, because the G4 implementation guide has been provided in a language that is easy to understand. Companies could see this as references how they should develop their companies where absolutely technology is needed to support the companies at any time, they need it [6]. For this reason the research has a hypothesis:
Ha1:  CSR disclosure has significant impact on Tobin’s Q Ratio

2.6 Profitability

Profitability ratios explain the company's activity in generating maximum profit. For long-term investors, the profit ratio aims to see dividends [7]. ROA determines how effective management generating profits with the total assets. ROA can be calculated through the comparison of income after tax with the company's total assets. A higher percentage of ROA indicates that management is better at generating profits with total asset [8]. The company's activities are significantly related to asset optimization as measured by Return on Assets (ROA) in Islamic banking in Indonesia [9]. Some studied shows that CSR has a positive impact to ROA. CSR has become an important driver in influencing the opinions of stakeholders regarding the fulfillment of corporate obligations [10]. For this reason the research has a hypothesis:
Ha2:  ROA has significant impact on Tobin’s Q Ratio
3. Method
3.1 Research Category, Population and Samples
This study is an explanatory research and the approach of quantitative research was applied. This research relies on a positivistic paradigm [11] as well as a quantitative approach. The population is manufactured company in Indonesia Sharia Stock Index and who published financial reports in 2016-2018, namely 8 company in Indonesia. Whereas, sample selection with purposive sampling which aims to obtain a representative sample in accordance with the criteria determined by this study and which have published financial statements in full in 2016-2018. This research relies on a positivistic paradigm [12] as well as a quantitative approach.

3.2 Operational Definitions
The independent variable is the CSR Disclosure and Tobin’s Q Ratio. The measurement instrument that will be used in this study refers to the GRI G4 guidelines, namely 87 disclosure items. Measurement of this variable with social disclosure index, then written CSR by comparing the number of expected disclosures. Social disclosure is data disclosed by the company relating to social activities which includes 9 items in the economic category, 34 items in the environmental category, 16 items in the social employment and work practice sub-category, 12 human rights sub-categories, 11 items in the community sub-category , 9 items were sub-categories of responsibility for the product with a total of 87 items [13]. Measured using a Score of 0: if the company did not disclose the item; Score 1: if the company revealed the item. Financial performance projected by ROA. Formulas of ROA is: 
(Net Profit /Total Asset) x 100%
The dependent variable in this study is Tobin’s Q. Tobin’s Q is the ratio used to find out how big the performance measurement by the company. The tobin’s Q ratio provides a fundamental aspect of a company in terms of how a market evaluates a company from external aspects as well. 
TQ =     Equity Market Value + Total Debt



Total Asset

Where, the market value of equity = price per share x number of shares outstanding.
3.3 Data Collection Techniques

Data collection techniques used in this study are to use indirect collection techniques on research subjects, using documentation in the form of annual reports, previous research, publication data and other references. The data collection method in this study uses the financial statements of the annual report the period 2016-2018. In the panel data model, equation models using cross section data can be written with:
𝑌𝑖 = 𝛽0 + 𝛽1Xi µi;i = 1, 2, …, N
Where: Y1: Tobin’s Q ratio; X1: CSR Disclosure; X2: ROA; and εit: Error term
4.
Results and Discussion

4.1 Result 

4.1.1  Hypothesis Testing Result
Researchers tested the classic assumptions before testing the hypothesis. The normality statistical test was performed using One-Sample Kolmogorov-Smirnov Z (K-S) with the dependent variable Tobins’Q ratio. In the test results, the significance value for Tobins’Q ratio is 0.143, or greater than 0.05. It indicates that the Return on Asset variable is normally data. Here are the results of the normality test using One-Sample Kolmogorov Smirnov in Table:
Tabel 2. One-Sample Kolmogorov-Smirnov Test
	
	Standardized Residual

	N
	                                      24

	Asymp. Sig. (2-tailed)
	.143

	a. Test distribution is Normal.


Another test of classical assumptions on Tobins’Q ratio variables shows that the results meet linearity requirements and there is no autocorrelation and heteroscedasticity. Because the data is normally distributed, it is tested to test the hypothesis whether there is a positive relationship between the promotion and training costs variable and the Tobins’Q ratio variable.
4.1.2 Test of the Effect of CSR Disclosure and ROA on Tobin’s Q Ratio
The following is the result of the goodness of fit testing of the Tobin’s Q Ratio  variable:

Table 3. Goodness of Fit Test Result and Hypothesis Testing Result

	Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	Durbin-Watson

	1
	.512a
	.253
	.381
	1.17666
	1.885

	a. Predictors: (Constant), ROA, CSR
	
	

	b. Dependent Variable: TOBIN'S Q
	


The table above shows that the adjusted R2 is 25,3%. This indicates that 25,3% variation in Tobin’s Q Ratio  can be explained by CSR and ROA variables and the remaining 74,7% is explained by other variables outside the research model. Furthermore, the results of the simple linear regression test for this study can be seen in Table.
Table 4. Hypothesis Testing Result
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.558
	3.364
	
	.166
	.870

	
	CSR
	.022
	.046
	.103
	2.470
	.043

	
	ROA
	-.006
	.023
	-.060
	-.273
	.788

	a. Dependent Variable: TOBIN'S Q
	
	


From the results of the multiple linear regression test above, it can be concluded that CSR variable have a significant on Tobin’s Q Ratio  and Ha1 accepted, then ROA variables have a not significant effect on Tobin’s Q Ratio  and Ha2 is not accepted.

4.2  Discussion


The results of testing the data show that CSR disclosure variables during the observation period partially had a positive and significant effect on firm value. Many companies have realized the importance of carrying out CSR activities and report their activities in the company's Annual Report on an ongoing basis because according to the company doing CSR activities can only burden the company and can reduce profits or profits that the company gets. If the company can be consistent in CSR activities, the huge burden that companies incurred for CSR activities can actually increase profits and a good corporate image in the eyes of its stakeholders, if it is responded well by the stakeholders, there will be more satisfaction and appreciation from the stakeholders. stakeholders and add value to the company. The results of testing the data show that the profitability variable which is proxied using ROA during the observation period partially does not have a significant effect on firm value. This is because the investment in assets made by food and beverage companies only has a small impact on the company's revenue and net profit which tends to decrease because it is also caused by the company's increasing expenses. These conditions have not been able to increase the value of companies that tend to experience fluctuations. So that the level of ROA does not significantly influence the value of the company. 
5.
Conclusion


The results showed that CSR disclosure variables had a positive and significant effect on firm value. The company has made a CSR report which is published in the annual report. It aims to increase profits and appreciation of the stakeholders and improve the quality of life of the communities around the company. The results of data testing indicate that ROA does not have a significant effect on firm value. So this is because there are still companies that experience profit deficits in several sample companies.
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