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ABSTRACT
Information needs in the era 4.0 are no longer unstoppable. Many things in this aspect of life are very easy to find on the internet media. The use of social media is one that is favored by internet users with quite high intensity. Social media is an alternative platform for information seekers to find references that can satisfy the motives for using the media. One of the social media users is quite high at this time is Instagram. Researchers want to find out how to use Instagram social media on millennial young mothers who have a tendency to want to know, anxiety, and anxiety in terms of their role as young mothers who have just married and have a baby. This formed a phenomenon of dependence on social media for information on accounts that were considered credible in meeting information needs. The question is, whether the needs of millennials are fulfilled or not through Instagram. This research uses descriptive qualitative method, with ten active followers using Instagram as a sample or informant. Data collection techniques in this study were observation, interviews. From the results of the study, it can be concluded that Instagram is a social media that is able to meet one's needs, namely cognitive, affective, personal integration, social integration and fantasy
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